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STORYTELLING | GUIDES

Story & messaging

Telling a compelling and credible story across Embedding
sustainability communications helps to bring PROJECT
content to life. It also ensures sustainability
information is connected, relevant and that it
reflects the organization’s unique personality.

Key recommendations
* Develop a clear, inspiring and company-speacific message to drive

Storytelling for

the narrative of thereport: Sustainability

Ensure the messaging incorporates a clear call to action A GUIDE
for stakeholders,

Frame content to support and reaffirm this averarching message
throughout the report:

Showcasea relevant, compealiing and meaningful casse studies

to support the meassage and narrative; and

* Use an engaging, mtaresting and readable tone of voica.

Methodology notes

« We place strong emphasis on finding ways to weave meassaging
and narrative that ties to an overarching theme throughout vanos
design elements af the report and

» Weintroduced the revamped Experiance criteria in 2077 and Ahmed Amlani
continue to seak ways to make our SCornng mora consistent Stephanie Bertels
This has resultad in score changes for some members. Tara Hadler
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