THE 5 MARKETS OF CHANGE | MODEL

Needs Markets Exchanges

Meaning and Conscious labour Work <—> engagement
self-realisation marketfs and fulfilment

Social interaction Hybrid markets Products and services <—>
and sharing enthusiasm and skills

Involvement and Collective intelligence Problems <—> feedback,
participation marketfs ideas

Transparency and fairness Activism markets Information <-> Actions

Ethics and responsibility Ethical consumption markets | Values <—> money
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